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Chinese private economy has contributed a lot to China’s great achievement 
since the reform and opening-up in 1978. And the Chinese private entrepreneurs 
exclusively have played an indispensable role to form the present economy pattern, 
which is named joint development of multiple economic elements with the economy 
of public ownership as the main body. On the one hand, they are promoters and 
witnesses of the reform. On the other hand, they are in the center of the reform storm 
and a variety of conflicts. The media reports of private entrepreneurs not only guide 
their development, but also help people accept them. Moreover, the reports also have 
an insight into the reform. Thus, researching the reports of private entrepreneurs has 
profound significance to explore the media publicities during social transition times. 
Based on the private entrepreneur related reports in People’s Daily for the last 
thirty years, the paper investigates the way of reporting private entrepreneurs and their 
image presented on media in the historical background. The introduction part reviews 
the facts related to private economy and private entrepreneurs, and framing and image 
concepts are introduced in the related work as well. Using content analysis, the paper 
draws the outline of the whole report structure with the theory of framing, and 
captures the characteristic of report wording by using text analysis, so as to figure out 
the track of giving publicity to the reform ideology and guide the public opinion in 
social transition of the mainstream media. The conclusions of my paper are as 
follows. 
People’s Daily reported private entrepreneurs cautiously, even avoided reporting 
them sometimes because of their special status. However, People’s Daily pays more 
and more attention to them, and more reports can be seen in the newspaper as their 
social status being promoted. 
On the aspect of framing boundary, People’s Daily centers politics with running 
business and attending public activities of private entrepreneur together as the main 
body to present, and ignores their life style purposely. Their media images change 
among entrepreneurs, business men and returners on media, while their corruption is 















opportunities and methods of the reform to wake people’s needs for the reform. When 
most people accepted the reform, the following business man image transferred its 
focus to guiding private entrepreneurs. The reciprocator image through the whole time 
line plays a role in coordinating interests of all sides, unifying ideology and balancing 
social mentality. 
On the aspect of building frame, People’s Daily has long been constructing the 
positive and heavily political image of the private entrepreneur group using some 
framing methods like labeling, simple attribution, etc., blurring their real and vivid 
personality and finally turning them into symbols delivering political ideology. 
People’s Daily sets two targets for reporting private entrepreneurs. The one for 
ordinary people is to deliver a point of view that the reform is rational, to advocate the 
benefit of the reform and new concepts including fair competition, and to coordinate 
production relations in the socialist market economy. The other one is to promote a 
harmonious development of the private entrepreneurs, based on the national policies. 
In one word, the final goal is to include the private entrepreneurs into the socialism 
building frame, and to make interests of all sides compatible with the common efforts 
to build the socialism with Chinese characteristics. Finally, this paper provides 
People’s Daily with some advice about how to improve the report of private 
entrepreneurs. 
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第一章  绪论 
 1




















营”提法 早正式出现在党和政府的文件中，是在 1995 年 5 月发布的《中共中
央国务院关于加速科学技术进步的决定》，该《决定》指出：民营科技企业是发






































































20 世纪 80 年代中后期以来，主要是流通领域发生市场化改革，个体、私营
经济逐步成为民营经济的主体。1980 年 10 月，由于城镇中积累了大量待业劳动
力，中共中央、国务院下发《关于广开门路、搞活经济、解决城镇就业问题的若
干决定》，第一次提出多种经济成分和多种经营形式长期并存的战略决策，为个













































1988 年底，全国私营企业的数量就翻了一番，达 23.5 万户，雇工人数达 60 多
万人。②私营经济在获得合法地位后得到了较为快速的发展，但并非一帆风顺。







给私营经济的发展带来了第一个春天。1992 年登记注册的私营企业比 1991 年增
加了 3万户，1993 年又比 1992 年增加了 9万多户，以后 4年又以分别比前一年




                                                             
① 李国荣．民营之路[Ｍ]．上海：上海财经大学出版社，2006．80． 
② 李国荣．民营之路[Ｍ]．上海：上海财经大学出版社，2006．81． 
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